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Subsec. (b). Pub. L. 108–447, § 114(a)(2), struck out 
‘‘, not to exceed $15,000,000’’ before ‘‘shall be available’’ 
in introductory provisions. 

Subsec. (c). Pub. L. 108–447, § 114(a)(3), struck out 
‘‘, not to exceed $15,000,000,’’ before ‘‘shall be avail-
able’’. 

1994—Subsec. (c). Pub. L. 103–375 inserted ‘‘in coastal 
wetlands ecosystems’’ after ‘‘wetlands conservation 
projects’’. 

§ 3956. General provisions 

(a) Additional authority for Corps of Engineers 

The Secretary is authorized to carry out 
projects for the protection, restoration, or en-
hancement of aquatic and associated eco-
systems, including projects for the protection, 
restoration, or creation of wetlands and coastal 
ecosystems. In carrying out such projects, the 
Secretary shall give such projects equal consid-
eration with projects relating to irrigation, 
navigation, or flood control. 

(b) Study 

The Secretary is hereby authorized and di-
rected to study the feasibility of modifying the 
operation of existing navigation and flood con-
trol projects to allow for an increase in the 
share of the Mississippi River flows and sedi-
ment sent down the Atchafalaya River for pur-
poses of land building and wetlands nourish-
ment. 

(Pub. L. 101–646, title III, § 307, Nov. 29, 1990, 104 
Stat. 4787.) 
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§ 4001. Congressional findings 

The Congress finds that— 
(1) the commercial fishing industry of the 

United States significantly contributes to the 
national economy, and could make a greater 
contribution if fish resources within the 
United States Exclusive Economic Zone were 
more fully utilized; 

(2) the commercial fisheries of the United 
States provide significant employment in 
coastal areas and in processing and distribu-
tion centers; 

(3) fish contribute an important nutritional 
component to the American diet; 

(4) increased consumption of seafood in the 
United States could significantly lower the 
risk of many cardiovascular diseases; 

(5) Federally supported development pro-
grams for commercial fisheries are unable to 
meet present and future marketing needs; 

(6) many fish species are underutilized by 
the United States fishing industry because of 
underdeveloped markets; and 

(7) the United States fishing industry has 
the potential to expand greatly its contribu-
tion to interstate and foreign commerce, fa-
vorably affecting the balance of trade. 

(Pub. L. 99–659, title II, § 202, Nov. 14, 1986, 100 
Stat. 3715.) 

SHORT TITLE 

Section 201 of title II of Pub. L. 99–659 provided that: 
‘‘This title [enacting this chapter and amending section 
713c–3 of Title 15, Commerce and Trade] may be cited as 
the ‘Fish and Seafood Promotion Act of 1986’.’’ 

REPORT TO CONGRESS ON FISH AND SEAFOOD 
PROMOTION 

Section 219 of title II of Pub. L. 99–659 provided that: 
‘‘The Secretary shall, not later than March 1, 1989, sub-
mit to the Congress a report on the effectiveness of the 
implementation of this title [enacting this chapter and 
amending section 713c–3 of Title 15, Commerce and 
Trade] in achieving the purposes of this title.’’ 

§ 4002. Congressional statement of purpose 

The purpose of this chapter is to— 
(1) strengthen the competitive position of 

the United States commercial fishing industry 
in the domestic and international market-
place; 

(2) encourage the development and utiliza-
tion of all species of fish available for harvest 
by the United States fishing industry; 

(3) encourage the utilization of domesti-
cally-produced fish through enhancement of 
markets, promotion, and public relations; 

(4) help the United States fishing industry 
develop methods to improve quality and effi-
ciency in the marketplace; 

(5) educate and inform consumers on the use 
of fish; 

(6) develop better coordination of fisheries 
marketing and promotion activities with com-
mercial fisheries research and development 
programs; and 

(7) educate and inform the public about the 
nutritional value of fish in the diet. 

(Pub. L. 99–659, title II, § 203, Nov. 14, 1986, 100 
Stat. 3716.) 

REFERENCES IN TEXT 

This chapter, referred to in text, was in the original 
‘‘this title’’, meaning title II of Pub. L. 99–659, Nov. 14, 
1986, 100 Stat. 3715, which is classified principally to 
this chapter. For complete classification of title II to 
the Code, see Short Title note set out under section 
4001 of this title and Tables. 

§ 4003. Definitions 

As used in this chapter, the term— 
(1) ‘‘consumer education’’ means actions 

undertaken to inform consumers on matters 
related to the consumption of fish and fish 
products; 

(2) ‘‘council’’ means a seafood promotional 
council established under section 4009 of this 
title; 
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